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Coaching fees and fee structures
Introduction
Coaching is a valuable undertaking that should not be taken lightly by a person or business. Whether you are a talented manager or a professional in any line of business, it is an area everyone must emulate. This is because performance improves when individuals are coached which translates into the overall performance of the whole organization. Coaching is also crucial in making people have the ability to withstand pressure (Rogers, 2012). This paper explores more about coaching fees and fees structures.
Coaching Fees and Fee Structures
There are many factors that determine coaching rates. Confidence and the background of the coaching skills are critical. Furthermore, the location of the clients in terms of where they live can also be used to determine what should be charged. Furthermore, how the coaching is being delivered, i.e. face-to-face, Skype or phone. Coaching can be as low as $USD50 an hour and as high as $USD1500+ a session. This depends on whether it is a group or individual coaching and how the coach has placed him or herself in the market. The perception of the clients about your value and worth as a coach determine how willing they will be able to pay up for those services. Those who have a training background in related fields such as psychology and counselling may charge high compared to those getting into the field with any related experience (Korotov, 2010).
Individual Coaching and Group Coaching
Individual coaching is meant to develop the one’s personal goals, interests and objectives. The client's works out the mutual agreement after the coaching task. The coach helps the client to prioritize their needs and thus look for better ways of ensuring improvement. An individual coach can apply requests, inquiry and discussion to assist someone in identifying their goals and developing strategies for achievement of the same. The rate of coaching a group is usually about 30% of 1-1 coaching per individual. Coaching sessions for individual coaching have a fee of around $200.00 per hour with a retainer agreement of 3 months or more while it is $300.00 per hour when the number of months is less than three. For group coaching, it is $100.00 per hour multiplied by the number of Group Members and $150 per hour times the number of group members for less than three-month retainer agreement (Passmore et al., 2016).
Coaching Terms and Charge
There are several terms and conditions necessary during the determination of coaching fees and fee structure determination. The frequency and length of sessions are considered. The type and coaching model offered and your target market are also vital factors. Experience, credentials and certification level of the coach are key terms as well. The location of the coach and his or her client will also dictate the costs to make sure it is inclusive of the additional costs such as transport (Passmore et al., 2016). The fee charged would be high if the two are located far away from each other.  For maximum impact which is a critical principle in coaching, coaching sessions should be organized on a weekly basis between 30 to 90 minutes. This keeps the people involved in the action plan. Coaching is expensive when dealing with an individual compared to where there is a group. in both the U.S and Europe, coaches charge either a monthly fee or an hourly rate with the hourly rates being common for corporate organizations (Passmore et al., 2016).
Conclusion
In conclusion, many factors determine coaching fees and fee structure. These include the location of those being coached, the experience of the coach and the perception of the people about coaching. Coaching charges are therefore varying and not fixed since coaching is a carrier that is still new in some places especially.
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